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“Parcelforce  Worldwide  has
easily  managed  a  faster,
e�cient  and  more  reliable
service  than  its  competitors”  
Jim  Bassett,  Direct  Operations  Manager

Company  Overview  
Hamleys,  the world’s  most  famous  toy retailer, was
established by Cornishman  William Hamley  in London  in 
1760  and has  developed an international reputation for its
magical atmosphere,  choice  of products  and spectacular
window displays.

Hamleys  plc  sells  toys,  games,  gifts,  and gadgets.  Its  product
range includes  electronics,  gadgets  and gizmos,  games  and
puzzles,  imaginary play,  indoor and outdoor action,  novelties,
on the move,  preschool,  small  soldiers,  and soft  toys.

Today,  Hamleys  is  an internationally recognised  toy retailer
with ambitious plans  to further grow the brand by introducing: 

• the Hamleys  Own collection,  a  branded  range of toys  
and games

• plans for international stores

• the launch of an exciting,  new user  friendly website  

How  Parcelforce  Worldwide  
have  made  a  di�erence  
The successes  of Parcelforce  Worldwide’s  service  has
underpinned Hamleys  60%  growth rate in the past  year.  

Parcelforce  Worldwide manages  approximately 40,000  
parcels  per annum,  distributing items to homes  and
businesses  around the UK  through their online shopping
facility and in-store  purchases.

Parcelforce  Worldwide allows Hamleys  to turn around an
extremely high volume of orders  by the use  of integrated 
IT systems  for tracking and labelling. This  is  enhanced  by 
Parcelforce  Worldwide’s  high weight bulk delivery methods,
enabling Hamleys  to deliver higher volumes at a  faster  rate.

One particular challenge faced  by Hamleys  and 
Parcelforce  Worldwide is  the Christmas  period,  in which 
online orders  and shop  purchasing  increases  dramatically.
60%  of the yearly business  is  concentrated  on the eight
weeks  prior to Christmas  and Parcelforce  Worldwide’s
exceptional logistical planning creates  a  smooth  e�ective
work�ow. Additionally, Parcelforce  Worldwide’s  IT  solutions
has  signi�cantly reduced  the amount of administration within
Hamleys,  improving e�ciency and reducing costs.  This  in 
turn has  cost  e�ectively improved the e�ciency of the
Hamleys  operation.

Since  switching to Parcelforce  Worldwide,  Hamleys  have
found that they manage  a  faster,  e�cient and more reliable
service  than its competitors,  including a  higher weight
threshold and usage  of a  tracking system  integration.
Parcelforce  Worldwide’s  level of customer  service  and 
account  management also  outstrips that of its predecessors.
That includes a highly pro�cient support desk  for their clients,
resolving problems promptly and consistently  to a high standard.

Company  Name Hamleys  of  London

Type  of  Business Toys,  games,  gifts,  hobbies  
& gadgets

Location London,  Birmingham,  Edinburgh,
Glasgow,  Manchester,  Swindon,
York,  Heathrow,  Stansted,  Denmark

Volume  of  parcels 100  per  day

Customer  since 2004

Services UK:  Next  day  close  of  
business  and  two day  delivery

Website www.hamleys.co.uk  

Customer  Case  Study
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